April 2026

The 2026 TikTok
Shop Body Care
Growth Report

St sa #satisfying
marking

’ ]
ddy Roundicch - The Rou

\\\\\\\

RT TIMING, ==
THIER HAIR =&

DDDDDDDD

TURN UP
'HE VOLUM
Re ‘uze .

aig_love -
ost satisfying Job :fyp(fﬂ
imarking Ry 4

.
pocy Roundech - The Rou
y - 'aY N

m fe}



TIKTOK SHOP BODY CARE

Introduction

TikTok Shop has become a high-velocity growth channel for body care, where products
can scale from minimal baseline revenue to category-leading performance within
weeks. However, that growth does not follow a consistent pattern across categories,

shops, or products.

At the same time, the mechanics of growth within TikTok Shop are not always clear. While
the category as a whole is expanding, performance is unevenly distributed. Some shops
and products experience exponential revenue growth, while others see only incremental
gains, even within the same subcategory. This creates a fragmented landscape where
traditional indicators such as category demand or overall market growth are not
sufficient to explain what is actually driving success.

The data reveals that success on TikTok
Shop is not random or evenly distributed.
High-performing segments tend to share
specific characteristics, including strong
visual demonstration, clear functional
outcomes, and alignment with short-form,
demonstration-driven content formats. At
the product level, breakout performance is
consistently linked to SKUs that translate
effectively into short-form video and
immediate purchase decisions.

What Drives Success

< )

Visual
Demonstration

4

Instant Result Short-form Fit

This report analyzes body care performance
on TikTok Shop from January to March 2026
across three layers: subcategory growth,
shop-level performance, and individual
product scaling.

( MR PERIOD )

January to March 2026

Growth is highly
concentrated among a
small number of products

Winner vs Others

low growth breakout products

Taken together, these patterns clarify how performance is generated within the category.
Growth is not simply a function of demand or participation. It is closely tied to how well
products, content, and positioning align with the dynamics of the TikTok Shop ecosystem.

Understanding those dynamics and the types of products and strategies that succeed
within them is critical for any brand looking to compete effectively in the space.
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TIKTOK SHOP BODY CARE

Key Takeaways
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1. High-growth subcategories share

clear product traits, not just demand.

The fastest-growing segments (e.g. tanning +164%,
sunscreen +141%) are highly visual, outcome-driven,

and easy to demonstrate, suggesting that product
format plays a key role in performance.

c“) 7~ 7~

2. Operating in a high-growth segment
does not guarantee success.

Even within the same subcategories, shop
performance varies dramatically, with top sellers
scaling 10-25x while others grow at a fraction of that
rate.

x N
s

3. A small number of products drive the
majority of growth.

Across shops, breakout SKUs consistently
outperform the rest of the portfolio, with top
products scaling 10-20x+, indicating that
performance is concentrated at the product level
rather than evenly distributed.

revuze.it

03



TIKTOK SHOP BODY CARE

1. Category Growth

Revenue growth within body care varies significantly by subcategory, with certain
segments scaling at more than twice the rate of others. To understand where demand is
actually accelerating, we analyzed revenue growth across key body care subcategories
over the measured period.

Category Growth Revenue Growth
Star Month End Month
L1 Category L1 Category L1 Category Revenue Revenue 0% 20% 40% 60% 80% 100% 120% 140% 160%
Beauty&Personal Care Bath & Body Care Tanning $11M $2.9M ]

Beauty&Personal Care Bath & Body Care

Tattoo Aftercare

Beauty&Personal Care Bath & Body Care a8 Cron sa2zsk  ss7e.ax (GGG
Beauty&Personal Care Bath & Body Care Bath&Shower $2.8M $4.9M
Beauty&P Ic Bath & Body C Hair Removal $1.8M $31M
eauty&Personal Care a ody Care Cream,Wax&Sha... . .
. Hair Removal
Beauty&Personal Care Personal Care Appliances Devi $879.8K $1.3M
evices
Beauty&P Ic Personal Care Applian oral $754.8K $11M
eauty&Personal Care ersonal Care Appliances Irrigators ' .
Beauty&P Ic P | Care Appli Electric $457.4K $658.2K
eauty&Personal Care ersonal Care Appliances Toothbrushes . .
Beauty&Personal Care Personal Care Appliances Hair Dryers $21M $3.0M
Beauty&P Ic Bath & Body C Body $2.0M $2.7M
eauty&Personal Care a ody Care Scrubs&Peels . .
Beauty&Personal Care Bath & Body Care Body Masks $215.4K $273.0K
Beauty&Personal Care Personal Care Appliances Electric Shavers $1.7M $2.1M
Deodorants&An
Beauty&Personal Care Bath & Body Care $1.8M $2.3M

tiperspirants

The data shows that a small number of subcategories are driving the maijority of
category growth.

Tanning is the fastest-growing segment, increasing from $1.1M to $2.9M, representing a
~164% increase over the period. Body sunscreen follows closely, growing from $162.1K to
$391.4K, a ~141% increase.

A second tier of subcategories shows strong
but more moderate acceleration. Tattoo
aftercare products increased from $427.5K to
$876.4K (~105% growth), while bath and
shower rose from $2.8M to $4.9M (~75%
growth). Hair removal creams and wax
products also performed well, growing from
$1.8M to $3.IM (~72% growth).
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TIKTOK SHOP BODY CARE

1. Category Growth

Beyond these segments, growth begins to taper. Categories such as hair removal
devices ($879.8K to $1.3M, ~48%), oral irrigators ($754.8K to $1.IM, ~46%), and electric
toothbrushes ($457.4K to $658.2K, ~44%) show steady but less accelerated expansion.
Lower-growth segments such as body masks ($215.4K to $273.0K, ~27%) and deodorants
and antiperspirants ($1.8M to $2.3M, ~28%) remain relatively stable by comparison.

Tanning is the fastest-growing segment, increasing from $1.1M to $2.9M, representing a
~164% increase over the period. Body sunscreen follows closely, growing from $162.1K to

$391.4K, a ~141% increase.

These differences are not random. The highest-growth segments share several
characteristics that align closely with TikTok Shop dynamics. Categories such as tanning
and sunscreen are highly visual, easy to demonstrate in short-form video, and tied to
clear, immediate outcomes. These characteristics align well with TikTok’s short-form,
visually driven content environment and may contribute to stronger conversion.

By contrast, slower-growing categories tend to be more routine, less visually
differentiated, or more functionally driven. While they benefit from baseline demand, they
are less likely to generate the same level of momentum within TikTok’s discovery-driven

environment.

Fastest-growing subcategories

Revenue growth varies significantly

across body care, with a few
segments leading the way:

:\\7‘ Tanning

$1.IM — $2.9M (+164%)

e ™
* iBody sunscreen )

$162.1K — $391.4K (+141%)

{ i Tattoo oftercore)

$427.5K — $876.4K (+105%)

[ @Bath & shower)

$2.8M — $4.9M (+75%)

N ‘Hoir removal creams & WCIX>

$1.8M — $3.IM (+72%)

Moderate- and
slower-growth segments

Ci Hair removal devices\/

$879.8K — $1.3M (+48%)
Ci Oral irrigcﬁors)
$754.8K — $1.IM (+46%)

Ci Electric toothbrushes)
$457.4K — $658.2K (+44%)

Ci Body masks>
$215.4K — $273.0K (+27%)

Ci Deodorants & ontiperspironts>

$1.8M — $2.3M (+28%)

( @Pattern

High-growth segments are:

« Highly visual

- Easy to demonstrate

- Tied to clear,immediate
outcomes

This aligns closely with
TikTok’s short-form,
discovery-driven
environment.

revuze.it
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TIKTOK SHOP BODY CARE

2. Shop Growth

Even within high-growth subcategories, shop performance varies significantly.

Shop Growth

Shop Name

JOFE!

Shark Home

Ts Tanning & Boutique

Avon Insider

Whimsical Warehouse store

Mad Rabbit

DR.HARRY LAB

PHOFAY-Skin Care

Veet US

EXPRESSION US

Cosmoeor

UUPower

CURVY MOON SHOP

Start Month
Revenue

$11.7K

$86.0K

$11.3K

$14.4K

$27.8K

$22.1K

$11.7K

$95.6K

$15.4K

$74.2K

$12.4K

$17.7K

$18.5K

Revenue Growth

End Month
Revenue 0% 200% 400% 600% 800% 1000% 1200% 1400% 1600% 1800% 2000% 2200% 2400%

s D
s D
srooc D

$206.8K
$245.7K
$194.2K
$90.8K
$733.7K
$1119K
$531.3K
$76.0K
$105.0K

$100.0K

At the top end of the market, several shops are experiencing extreme revenue

acceleration.

JOFEI shows the most dramatic increase, A second group of shops also shows strong

growing from $11.7K to $303.8K,

performance, though at a lower scale. Avon

representing a ~2,500% increase over the Insider grew from $14.4K to $206.8K (~1,335%
measured period. Shark Home follows with  growth), while Whimsical Warehouse Store
a significant scale-up from $86.0K to $1.4M,  increased from $27.8K to $245.7K (~784%

a ~1,530% increase, while Ts Tanning & growth). Shops such as Mad Rabbit and DR.
Boutique increased from $11.3K to $170.9K, HARRY LAB also demonstrate meaningful

reflecting a ~1,410% growth rate.

acceleration, growing by approximately
~770% and ~675%, respectively.

One likely driver of this pattern is TikTok Shop’s discovery model. Shops that successfully
align product selection with high-momentum subcategories and pair that with effective
product positioning and high-performing content can scale quickly once traction is
established. At the same time, shops that fail to achieve that alignment may struggle to
convert visibility into revenue, even if they are active within growing segments.

revuze.it
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TIKTOK SHOP BODY CARE

2. Shop Growth

Extreme-growth shops

Some shops scale dramatically
within high-growth subcategories,
while others grow only modestly.

[ @ JOFEI )

$11.7K — $303.8K (~2,500% growth)

(‘ Shark Home>

$86.0K — $1.4M (~1,530%)

(‘ Ts Tanning & Boutique>

$11.3K — $170.9K (~1,410%)

<‘ Avon Insider>

$14.4K — $206.8K (~1,335%)

\\ﬁ Whimsical Warehouse Store)

$27.8K — $245.7K (~784%)

Strong but
lower-scale growth

(ﬁ Mad Robbit>
~770%

(ﬂ DR. HARRY LAB>
~675%

( @ veetus )

$15.4K — $11IK (~620%)

(ﬂ EXPRESSIONS us>
$74.2K — $531.3K (~616%)

{ ‘ Cosmoer )

$12.4K — $76.0K (~513%)

Cﬂ Key insights>
Extreme growth is linked to:

« Selling in high-momentum
subcategories.

« Strong product positioning
and high-performing
content.

TikTok Shop's discovery
model amplifies this: aligned
shops can scale quickly;
misaligned ones struggle to
convert visibility into revenue,
even in growing categories.

revuze.it
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TIKTOK SHOP BODY CARE

3. Product Growth

A closer look at product-level revenue reveals that growth on TikTok Shop is not driven at
the brand or shop level, but at the level of individual SKUs. Across all shops, a
disproportionate share of revenue growth is driven by a small number of breakout

products, often within the same portfolio.

Product Growth

Product Name ¢

Shark FlexStyle Air Styling & Drying System Blossom Bliss Hair
Hairstyle...

Shark FlexFusion Air Straightener & Hair Dryer, Fusion Ceramic
Brush Sty...

RYZER Dark Tanning Lotion TTB Custom

Wavytalk Power Wave Main Stage Waves Festival Bundle,
Curling Iron H...

Glo Melanin Brightening Body Oil with Turmeric Grapeseed
Oil & Vitamin...

Mad Rabbit Tattoo Lovers’ Kit with 5 Products, New Tattoo
Wash, Soothi...

FEEJOY Handheld Full Body Comfort Massager with Heat
Vibration 4 Mo...

Veet Sensitive Skin Formula with Aloe Vera and Vitamin E,
Dermatologic...

{live} Ulike Laser Hair Removal Air 10 IPL Device for Women &
Men with I...

CURVY MOON Plaque/Tartar Remover for Teeth,
Rechargeable Dental Cal...

[TikTokShopStockUp]Mbzoey Foil Shavers for Men, Mini
Razor, Compact...

Bikini Pain-Free Hair Removal Cream for Sensitive Skin,
Hypoallergenic F...

15-Day Fast-Acting Anti Cellulite Sculpting & Tightening Burn

Shop Name ¢

Shark Home

Shark Home

Ts Tanning & Boutique

wavytalk

Glo Melanin

Mad Rabbit

Whimsical Warehouse st...

Veet US

UlikeGlobal

CURVY MOON SHOP

SHPAVVER

PHOFAY-Skin Care

EXPRESSIONS US

Gold Mass..

Star Month
Revenue

$14.4K

$32.8K

$10.0K

$19.5K

$11.8K

$12.7K

$24.7K

$10.3K

$10.2K

$10.1K

$12.6K

$89.2K

$70.2K

Revenue Growth

End Month

Revenue 0% 500% 1000% 1500% 2000%

$287.5K
$5771K

$168.6K
$308.2K
$140.6K
$138.6K
$241.5K

$94.K

$88.2K

$86.6K

$101.8K

$714.5K

$527.5K

The data shows that the highest levels of growth are tied to specific products that
achieve strong traction within the platform’s content and conversion ecosystem.

Coanda airflow technology automatically
wraps, curls, and sets hair. it ]

revuze.it
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TIKTOK SHOP BODY CARE

3. Product Growth

At the top of the list, Shark FlexStyle products
dominate, with muiltiple SKUs showing extreme

e §
\. Shark FlexStyle Air Styling & Drying System>

growth. The Shark FlexStyle Air Styling & Drying $14.4K — $287.5K (~1,900%)
System increased from $14.4K to $287.5K, 8 shark Flexstyle variant )
representing a ~1,900% increase, while another $32.8K — $5771K (~1,660%)

FlexStyle variant grew from $32.8K to $577.1K, a
~1,660% increase. These products alone account

s . .
\. RYZER Dark Tanning LOtIOﬂ>

for a significant portion of Shark Home’s overalll $10.0K — $168.6K (~1,580%)
Shop_level grOWth° /. Wavytalk Power Wave Styling Tool>
Other breakout products show similar $19.5K — $308.2K (~1,480%)

patterns. The RYZER Dark Tanning Lotion
scaled from $10.0K to $168.6K (~1,580%
growth), while the Wavytalk Power Wave
Styling Tool increased from $19.5K to
$308.2K (~1,480% growth).

Beyond the top tier, a second group of products shows strong but more moderate
acceleration. For example, the Glo Melanin Brightening Body Oil grew from $11.8K to
$140.6K (~1,090% growth), while Mad Rabbit Tattoo Kits increased from $12.7K to $138.6K
(~990% growth). Products such as handheld massagers, hair removal devices, and
sensitive skin formulas also show consistent upward movement, typically in the 700%—
900% growth range.

/. Glo Melanin Brightening Body Oil>

$11.8K — $140.6K (~1,090%)

Further down the list, growth remains
present but begins to stabilize. Products
like Veet Sensitive Skin Formula ($10.3K to (8 Mad Rabpbit Tattoo Kits )
$94.1K, ~813%) and CURVY MOON dentall $12.7K — $138.6K (~990%)
tools ($10.1K to $86.6K, ~757%) continue to
scale, but without the same level of
breakout acceleration seen at the top.

/. Handheld massagers, hair removal devices>

Typically 700%-900% growth.

What's notable is that these breakout products often cut across different subcategories.
While high-growth segments like tanning and hair styling are well represented, success is
not limited to a single category. Instead, performance is tied to how well a specific
product translates into TikTok-native content and purchasing lbehavior.

revuze.it 09



TIKTOK SHOP BODY CARE

3. Product Growth

Several commmon characteristics emerge among top-performing SKUs:

©

Clear, visible results that can be demonstrated in
short-form video

o?
t

Strong “before and after” or
transformation narratives

<

N

Multi-functional or high-perceived-value
positioning

>

Alignment with short-form, demonstration-
driven content formats

Without this product-level visibility it becomes difficult to understand what is actually
driving performance, and even harder to replicate it.

' BEFORE | ~ AFTER

revuze.it
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TIKTOK SHOP BODY CARE

Strategic Implications

What's notable is that these breakout products often cut across different subcategories.
While high-growth segments like tanning and hair styling are well represented, success is
not limited to a single category. Instead, performance is tied to how well a specific
product translates into TikTok-native content and purchasing bbehavior.

Looking across these layers, a consistent pattern emerges: growth is most pronounced in
products that are easy to demonstrate, show clear results, and translate effectively into
short-form content. The types of products showing the strongest performance share
characteristics that are well-suited to visual, outcome-driven presentation.

These findings suggest that growth on TikTok Shop requires a more targeted approach.

Evaluate subcategories based on Recognize that shop performance
growth dynamics, not just overall depends on the ability to identify and

demand. scale high-growth products within
fast-moving subcategories.

Broad category-level analysis can Operating within a high-growth
obscure where growth is actually subcategory does not guarantee
occurring. Identifying high-momentum strong results. Outcomes vary
segments is critical for prioritization. significantly across sellers.

Focus on identifying and scaling Prioritize products that are visually
products that show early signs of demonstrable and outcome-driven, as
breakout growth within high- these characteristics are consistently
momentum subcategories. present among top-performing SKUs.
A small number of SKUs often drive the Products that are visually clear,
majority of growth. Understanding outcome-oriented, and easy to

which products are gaining traction understand may have an advantage
and why is key to replicating success. within the TikTok Shop environment.

Growth in body care on TikTok Shop is driven by specific subcategories, a subset of
high-performing shops, and a small number of breakout products. Understanding
these dynamics at a granular level is essential for identifying where opportunities exist
and how to act on them.

revuze.it n



TIKTOK SHOP BODY CARE

About Revuze

Revuze empowers brands with next-step As the only solution providing brand
actions, and is at the forefront of delivering and category-level, verified buyer
cutting-edge Al-powered, actionable data, Revuze helps organizations
consumer insights and VoC solutions. The transform online feedback across all
Revuze Action Hulbs revolutionize how sources into true, actionable insights
businesses leverage data to drive success to make informed data-supported
in the digital landscape. decisions and lead categories.
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