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JUVENILE SAFETY REPORT

Hidden Gaps in Baby Home Safety

Keeping our little ones safe: where online ratings and reviews reveal the hidden

gaps in baby home safety

Understanding what consumers say is one thing, but understanding what actually drives
satisfaction, dissatisfaction, and behavior at scale is another.

The brands winning in baby safety aren’t just listening to reviews; they're systematically

uncovering patterns, prioritizing what matters, and acting faster than the competition.

The baby home safety market is built on a

simple promise: protect what matters most.

But across categories, consumer reviews
reveal a more nuanced reality: products
often deliver on core functionality, yet fall
short on consistency, reliability, and trust
over time.

By analyzing over 58,000 reviews across
baby gates, night lights, and childproofing
kits, this report uncovers not just what
consumers value, but where products
succeed, fail, and highlight consumer pain
points friction in real world use

<l SOURCES>

The reviews were sourced from
various maijor retailers, including:

Walmart —— |

Lowes ——

12 months April 2025 — March 2026
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JUVENILE SAFETY REPORT

From Functionallity to Trust: The Topics
Driving The Category

v

What's Driving the Category

» Functionality is table stakes — Containment,
ilumination, and protection are expected and
largely delivered

* Failures cluster around trust drivers — Locking,
adhesion, lifespan, battery

» Negative experiences are amplified — Breakdowns
occur in safety-critical moments, increasing
perceived risk

Category Pattern

» Baby Gates: Strong performance, weak trust
(locking, materials)

« Night Lights: High satisfaction, but reliability drops
over time (battery, lifespan)

« Childproofing Kits: Easy to use, but inconsistent
security (adhesion, locking)

@&
What Wins

Brand that move from it works" to “it works every
time,” delivering consistent, failure-free
performance in real-life safety moments
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JUVENILE SAFETY REPORT

Market Overview

Market Overview . .
= ) The top 3 sub-categories, which account for over 75% of the
12 sub-categories total share of discussion and are the focus of this report
Sub categories ¢ Reviews ¢ Difference ¢ Sentiment ¢ Reviews star rating ¢
o
og] Current data A
(J Baby Gates 20,652 V¥ 16% -3,806 65% (3% 3.8
@ Review volume O Nightlights 14,458 ¥ 1% -109 79% (4% 42
58,541 2
! O Childproofing Kits 10,551 (™13% 1197 72% (4% 4
) Sentiment ) Bedrails 6,221 (5% 277 74% (1% 41
71% 3%
(J Multi - Use Locks 1,758 | 1™16% 247 73% (1 3% 4
. Cabinet & Drawer .
i} Star ratlng = Locks&Latches Upssls - - T e S
4 2%
[J Magnetic Locks 1,282 (1% 126 67% 3.8
PDP star rating () Outlet Protectors 895 (4 28% 196 75% (3% 4.3
4 ° 2 () Toilet Seat Locks 654 | 1 495% 544 79% [ ™16% 4.3
Q Brands [J Stove Knob Covers 503 V6% -30 71% | M15% 41
1 ] 61 1 (] Lever Handle Locks 99 | 198% 49 80% V6% 41
(] Doorknob Covers 20 ¥ 69% -44 55% | Vv 33% 2.8
&) Products

6,092
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JUVENILE SAFETY REPORT

What's Important To Customers & Where

Needs Are Being Met

Consumers are highly focused on core
functional needs (ease of use, durability,
design), and brands are generally
meeting expectations there. However,
the areas that matter most for safety
assurance—locking mechanismes,
materials, adhesiveness, and value—
are underperforming on sentiment.

In a safety category, not all features are
equal:

- “Nice-to-have” features (design,
brightness) drive satisfaction

. “Must-not-fail” features (locking,
materials, adhesion) drive trust

And right now, those must-not-fail
features are where brands are weakest.

Topic Importance

Topic Performance

Price/Value for

Price/Value for 67%

Share of Discussion Sentiment

Durability - 14% Durability — 75%
, 0 Pet .

Pet Appropriate 12% Appropriate 80%

I

money money
Quality - 10% Quality — 80%
s o o,
ot =
Fit - 7% 71%
Size _ 7% Size 75%
Brightness _ 6% Brightness _ 81%
Material - 6% Material e 54%

Age Appropriate 6% Age Appropriate _ 77%

Adhesiveness _ 4%
|

Adhesiveness 52%

|
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JUVENILE SAFETY REPORT

Key Purchase Drivers and How They Vary
by Category

Industry II) Baby Gates Nightlights Child Proofing Bedrails
® 9O:® O 6 QO Qe O
Ease of use 15% 84% 17% 79% 9% 95% 22% 82% 10% 90%
Durability 14% 75% 23% 75% 3% 78% 12% 72% 16% 76%
Pet Appropriate 12% 80% 30% 79% 1% 88% 5% 91% 2% 91%
Design 12% 90% 1% 84% 23% 95% 5% 84% 6% 85%
;rgcnee/;’a'“e for 10% 67% 10% 62% 10% 71% 1% 73% 10% 66%
Quality 10% 80% 14% 79% 6% 80% 7% 75% 12% 85%
Locking .
Mechanism 9% 65% ' 10% 56% - v 17% 69% ' 2% 58%
Assembly &
Installation 8% 78% ' 11% 77% ' 2% 79% ' 2% 76% ' 26% 82%
Fit 7% 71% 8% 66% 1% 85% 9% 71% 15% 76%
Size 7% 75% 6% 70% 9% 82% 4% 65% 1% 77%
Brightness 6% 81% - - 25% 81% - - : -
Safety 6% 74% 5% 62% 2% 80% 9% 81% 14% 75%
Material 6% 54% 9% 49% 2% 60% 4% 55% 9% 63%
Age Appropriate 6% 77% 4% 67% 2% 95% 9% 74% 9% 84%
Reviews (® Share of Discussion Q Sentiment Sentiment Above Benchmark [ sentiment Below Benchmark
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JUVENILE SAFETY REPORT SECTION 1]

Baby Gates

Strong Barriers, Weak Confidence:
Baby gates deliver on containment, but
fall short on trust and perceived reliability

5% +3%

Sentiment

. ' b
. . ' ' :

Ol 02 03 04 05 06 07 08
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JUVENILE SAFETY REPORT

Top 10 Baby Gates Brands

The baby gate sub-category is led by high-volume, mid-satisfaction incumbent brands,
while smaller brands are outperforming on ratings, indicating a shift toward quality and
user experience over scale.

Sub categories Reviews Difference Sentiment Reviews star rating

Baby Gates 20,652 Vv 16% -3,806 65% | 1™3% 3.8
# Brands Reviews
1 regalo 1% !

O51% 933 E41

o cumbor CUMbOF ™ 9% 1,789
O81% w44 B4

3 Babelio O 8% 1630
Q60% 937 @42

4 _ Toddleroo ™ 4% 916
O53% €935 4.2

5 evetic CVeNflo ™ 3% 711
033% v928 @4

5 Stcockis G 2% 186
Q69% 1939 @42

- Safety 1st G 2% 394
Q61% v¢36 3.9

g (@, Ccomomy ™ 2% 378
Q73% Y242 @45

O  InneTuth Innotruth O 2% 373
064% 1938 @45

10 saosn PRObebi G 29 357

Q72% 239 342

Brands that combine high visibility with strong sentiment and ratings (e.g., Cumbor)
are best positioned to lead, while lower-ranked but higher-rated brands signal
competitive pressure from better-performing alternatives.
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JUVENILE SAFETY REPORT

Baby Gates: Strong On Performance,
Weak On Trust

Baby gates deliver on core functionality, but fail to build trust on value and reliability.

« Positive sentiment is concentrated in core performance: containment (30%),
durability (23%), ease of use (17%)

- Negative sentiment is more fragmented but led by trust drivers: price/value (10%),
locking mechanism (10%), material (9%)

« Locking and material issues directly contradict the safety promise, amplifying
dissatisfaction

Winning brands will move beyond “it works” to “it’s reliable, safe, and worth the price”,
with locking systems and material quality as key differentiators.

Met/Unmet Needs

Shows met vs. unmet topics with share of voice for gap analysis

Met Topics ™ SoD Unmet Topics  (® SoD
money

Durability 23% Locking 10%
Mechanism

caseotuse 7% D Materia 0%

Quality 14% _ Instructions 6%

Assembly & 0 0

Design T Retractabilly 4%

Fit 8% - Life Span 4%

|
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JUVENILE SAFETY REPORT

Baby Gates: What Helps And Hurts
Online Star Ratings?

Sustaining high ratings requires not just delivering core functionality, but eliminating
failure points in safety, durability perception, and value. These disproportionately
trigger negative reviews and erode trust.

- Positive reviews over-index on functional delivery: containment (35%), durability
(25%), ease of use (20%)

- Negative reviews are driven by trust and value breakdowns: price/value (13%),
material (12%), locking mechanism (12%), lifespan (11%)

 Locking + material issues reappear as key failure points, reinforcing their role in
dissatisfaction

Star rating drivers

Drivers of Positive & Negative Reviews Star Ratings

Drivers of 5 star ratings

Pet Appropriate I ———— 35 %
Durability I 25%
Ease of use III—— 20%
Design IS 13%

Assembly & Installat... D 13%

Drivers of 1-2 star ratings

Price/Value for money I 13%
Material I 12%
Locking Mechanism T 12%
Life Span I 1%
Shipping I 5%

® Overrepresentation in 5 star reviews ® Overrepresentation in 1-2 star reviews

revuze.it 10



JUVENILE SAFETY REPORT

Top 3 Baby Gates Products Over-Index On

Consumer Sentiment Across All

Baby Gates

safety I

Cumbor

probebi Retractable Baby, Child & Dog Gates
for Stairs, Extends to 54" Wide 34" Tall, Use for
Outdoor, Indoor, Hallways, Doorways, Deck,
Porch, Black.

Safety Ist Easy Install Walk Thru Baby Gate for
Doorway With Door, Dog Gates, Fits 29"-38",
Easy Install 28" Tall, White.

¥ 67%

%39

Cumbor 29.7-46" Baby Gate for Stairs,
Toddler Safety Essentials for The House, Auto
Close Dog Gate for Doorways, Mom's Choice

Awards Winner-Easy Install Pressure
Mounted Pet Gates for Dogs, White.

Y 4.4

¥ 81%

ﬁﬁ

= {_..—_

.l . .
i glhlllll Ee,

Consumer Summary

« Customers appreciate the space-
saving retractable design with no
bottom bar to trip over (18%) ["'when
not closed there's nothing to trip over’]

+ Wide extension capability
accommodates larger openings
effectively (15%) ["extends up to 54"
wide, perfect for wider doorways']

« Easy installation process praised by
multiple users (12%) ["super easy to
install’]

') |

We've been really happy with this
retractable baby gate. It was easy to
install and fits our doorway perfectly, even
with the slightly uneven walls. The
retractable design is a huge plus it stays
out of the way when not in use, which was
huge for me . The locking mechanism is
simple but effective. We're using it for both
a baby and a small dog, and it holds up
well so far. Overall, great value for the
price!! | would definitely recommend for
anyone needing a flexible gate solution.

Consumer Summary

« Customers appreciate the gate's
effectiveness for containing pets and
toddlers (45%) ['keeps my busy 12
month old out!”, “perfect to keep the
dogs out of the kitchen']

« Users praise product quality and
durability over time (28%) ['it's
outstanding, ive had the same one
since 2019", "has held up great so far']

i1

Worked through the rugged usage from
the family! It is very durable... if it can get
passed the toddler test over here. It's a
great bang for the buck, easy to
assemble/use, it blends very well with my
kitchen & living room space with the loft
like walls that I have. We love it & highly
recommend for any family looking for a
safe way to divide their home to make a
kid friendly spacel! It's easy to remove &
move about throughout the house & the
size is incredible big enough. It's versatility
for any space is awesome! Love it!

Consumer Summary

« Customers appreciate the product's
sturdiness and reliability for child/pet
safety (35%) ['we absolutely love how
sturdly it is"]

« Easy installation process is frequently
praised (18%) ["this product very easy
installation’]

« Excellent value for money despite
higher price point (15%) ["overall great
option though it's slight more
expensive']

i1

Best baby gate I've found. Especially good
for the awkward combination of partial
stair railing and ordinary wall with the
extra y shaped pieces that are included.
The including wrench allows for easy
tightening for the gate to be secured
properly. Would recommmend over all
others | have found and used.

revuze.it
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JUVENILE SAFETY REPORT

Consumers Are Speaking Loud And Clear

Consumers see Cumbor as reliable and
easy to install, delivering well on core
functionality. However, concerns around
locking reliability and perceived value
create a trust gap in a safety-critical
product. As a result, even strong
performance is undermined by doubts
about whether the gate is truly secure and
worth the price.

Consumers find Safety Ist safe, easy to
install, and adjustable, delivering well on
core usability and flexibility. However,
inconsistencies in durability, locking
performance, and product longevity
create uncertainty over time. This results in
a product that feels convenient upfront, but
struggles to maintain trust with continued
use.

Consumers value Probebi baby gate for its
flexibility and space-saving design
(retractability, adjustability, fit), making it
appealing for varied home setups. However,
weaker perceptions around quality, durability,
and lifespan create concerns about long-term
reliability. As a result, it is seen as convenient
and versatile, but less dependable for
sustained safety use.

o~ OPPORTUNITIES

4 STRENGTHS

(]
Instructions

v Consumers satisfaction

Price/Value ®
© —
.§ ° Locking Mechanism Quality )
15} ™
73 Pet Appropriate [ ) Durability : ®
§, Ease of us.e ° Assembly&Iinstallation
g Fit Design
£
2
c
o
3]
N
A THREATS = WEAKNESSES
= +
@® Volume
o~ OPPORTUNITIES 4 STRENGTHS
]
Adjustable ®
Instructions
(]
Price/Value ® o Safety
o Ease of use °
Pet Appropriate [ [ .
Design Durability @ Assembly&installation

Quality

[ ]
Locking Mechanism
w ° °
Material Shipping Swing Direction
[ ] [
Life Span Instructions
A THREATS = WEAKNESSES
= +
@® Volume
o~ OPPORTUNITIES 4 STRENGTHS
. ®
Fit ° Material
Adjustable ®
size Ret .t bilit
etractabili
c ° o Y
2 . Ease of use
é’ Assembly&Installation ® o
2 .
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4
[
£ .-y : ° b
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o Quality
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JUVENILE SAFETY REPORT SUB - CATEGORY

Night Lights

“Comfort First, Reliability Second”
Night lights win on ambiance and ease, but
lose trust when performance fades over time

—

ightlights
@ ng

719% +4%

Sentiment
A 4
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JUVENILE SAFETY REPORT

Top 10 Nightlights Brands

The nightlight category is characterized by consistently high consumer satisfaction, with
strong sentiment and ratings across both top and lower-ranked brands.

Sub categories Reviews Difference Sentiment Reviews star rating

Nightlights 14,458 ¥ 1% -109 79 M4% 4.2
# Brands Reviews

082% w43 BE46

o W DORESshop ™ 7% 990
Q70% 7938 @44

3 JolyWell O 49% 637
O83% vv42 @46

s @B °F ™ 3% 409
Y 077% o444 @45

5  cirman GEPLAD G 2% 313
Q89% Yr46 @47

6 @neni G Keni G 2% 261
Q78% Y943 B44

YUNLEX

7 VENLEX ™ 2% 237
083% w44 B46

g 0 MediAcous G 09 995
O81% w43 D46

9 Kintion Klntlon G 1% 211

Q77% ve42 @44

10 MUID MUID ™ 1% 206
Q89% w46 @47

With high satisfaction across the board, brands must focus on differentiation through
features, design, and user experience, as baseline expectations are already being
met consistently.

revuze.it 14



JUVENILE SAFETY REPORT

Night Lights: Lacking In Consistency

Night lights work, but inconsistency in key moments (setup, lifespan) undermines trust
in a product parents rely on for safe, uninterrupted nighttime care.

Brands must deliver consistent, failure-free nighttime performance, not just basic
functionality. In a baby safety context, underperformance in setup, reliability, or longevity
disproportionately erodes trust, as parents rely on these products for continuous,
dependable overnight use.

« Core needs like utility and durability drive volume, but sentiment is not
consistently strong across all experience layers

- Key areas like instructions and lifespan are underperforming vs. average —
indicating disproportionate dissatisfaction

« Value and material concerns persist, but the bigger issue is inconsistent
experience quality

Met/Unmet Needs

Shows met vs. unmet topics with share of voice for gap analysis

Met Topics ™ SoD Unmet Topics (™ SoD
money
Durability 23% Locking 10%
Mechanism
Ease of use 17% Material 9% —
Quality 14% Instructions 6% _
Assembly & 0 0
Pesign v revactaity 4% D
| |
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JUVENILE SAFETY REPORT

Nightlights: Earn Trust On Ease, Lose
On Performnace

Night lights earn high ratings through ambiance and ease, but lose trust when
performance fails over time.

- 5 star reviews are driven by sensory and design experience: design (26%), brightness
(26%), softness (9%)

« Ease of use and size support convenience but are secondary drivers

« 1-2 star reviews are heavily driven by functional breakdowns over time: lifespan
(28%) and battery (17%), alongside value concerns (15%)

Star rating drivers

Drivers of Positive & Negative Reviews Star Ratings

Drivers of 5 star ratings

Design I——— 76 %5
Brightness I —  26%
Ease of use IS 10%

Softness IS 9%

Size NS 9%
Drivers of 1-2 star ratings
Life Span I 26%

Battery I 17 %

Price/Value for money I 15%

® Overrepresentation in 5 star reviews @ Overrepresentation in 1-2 star reviews

Success in night lights requires balancing immediate experience (light quality, design)
with long-term reliability (battery, lifespan).

Failures over time disproportionately drive negative reviews, as parents expect
consistent, dependable overnight performance in a safety-related product.
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JUVENILE SAFETY REPORT

Top 3 Nightlights Products Overindex On
Consumer Sentiment For All Night Lights

@ Lohas Led

MUID

L LOHAS LED Night Lights Plug into Wall 2-Pack,
0.3W Plug in Night Light, Dusk to Dawn, 3000K
Soft White, Bright Nightlight Auto-On/Off, for

Adults Kids Room Bedroom Bathroom Hallway

Kitchen, Non-Dim.

Y 4.5

¥ 85%

JolyWell Baby Night Light for Nursery, Soft
Silicone Tap Control Night Lamp with 8 Color
Changing, Stepless Dimming, Rechargeable
Portable Night Light for Kids, IH-Timer, Warm

Light for Breastfeeding.

¥ 4.9

¥ 96%

Moonlight in Your Nursery

Perfect for night time feeding and diaper changes

Vi Timer Eye<Caring
-

yi :

P
. L

MUID Benson Lying Flat Duck Night Light, LED
Squishy Duck Lamp, Cute Light Up Duck,
Silicone Dimmable Nursery Nightlight,
Rechargeable Bedside Touch Lamp for
Breastfeeding, Finn The Duck.

Y 4.7

¥ 90%

Consumer Summary

« Compact design doesn't obstruct
second outlet and fits discreetly (45%)
['love that they are compact and don't
obstruct the other outlet’]

» Small size produces surprisingly bright,
effective illumination (38%) ["small but
very bright and powerful!"]

« Perfect size for various spaces
including bathrooms and hallways
(22%) ["perfect size for small hallway
and bathroom"]

i1

happy with my purchase, bright light but
not too bright. nice compact design. my
only reget is that i only purchased one set.
need to buy more.

Consumer Summary

« Battery lasts multiple nights or days
between charges, reducing recharge
frequency (85%) ["battery lasts several
days even when i'm turning on and off
at least 6 times a night"]

« USB-C charging is convenient and
eliminates need for proprietary cables
or AA batteries (45%) ["usb-c charging
makes it so convenient”]

« Rechargeable design enables
portability without outlet dependence
(40%) ['rechargeable, so i can move it
from crib side to the hallway"]

i1

This has been one of the top items |
purchased ahead of baby’s arrival. | didn’t
realize it until after purchase but there are
different brightness levels making this
functional for those late night feedings
and diaper changes. The charge lasts
several days even when I'm turning on
and off at least 6 times a night. Great
value! Would highly recommend for baby
shower gift

Consumer Summary

« Overwhelmingly praised for its
adorable, whimsical appearance that
evokes positive emotions (95%) ["so
cute it makes me laugh’]

+ Fun, playful aesthetic with floppy legs
adds charm and personality (15%) ['it's
funny (those floppy legs!)"]

i1

When my granddaughter opened this,
everyone was jealous. | should've gotten
one for everyone. It was easy to use, it's a
cute cheap gift so it's good value. | love
the light glow. And oh my gosh, how
freaking cute

revuze.it
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JUVENILE SAFETY REPORT

Nigh Lights: Opportunities & Threats

Consumers are drawn to MUID for their
appealing design and soft, child-friendly
experience, which drive strong positive
sentiment. However, performance
elements like brightness, battery, and
lifespan underdeliver relative to
expectations, creating inconsistency in
real-world use. As a result, products win on
aesthetics and comfort, but struggle to
sustain trust as dependable overnight
solutions.

Consumers see the L LOHAS nightlight as
simple, effective, and well-sized with
appropriate brightness, delivering reliably
on core functionality. However, friction in
usability (buttons) and mixed perceptions
of overall quality and value prevent it from
standing out. As aresult, it is viewed as a
dependable, no-frills option, but not a
differentiated or premium solution.

Consumers value the JolyWell night light for its
soft lighting, ease of use, and strong battery
performance, making it well-suited for
nighttime routines like feeding. However,
concerns around lifespan limit long-term
confidence. As a result, it is seen as a highly
functional and comforting solution in the
moment, but less dependable over time.
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JUVENILE SAFETY REPORT SUB - CATEGORY

Childproofing Kits

“Easy to Install, Hard to Trust”
— Simple and effective upfront, but
Inconsistent security undermines confidence

Childproofing Kits

0,551 +13%

eviews

-
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JUVENILE SAFETY REPORT

Top 10 Childproofing Kits Brands

The childproofing kits category shows generally strong consumer satisfaction, but with

noticeable variability across brands.

Sub categories

Childproofing Kits

# Brands

(.

4 ' ﬁmm

8 SPISPI

9 Wmaisi

10

Childproofing kits perform well overall, but uneven satisfaction across brands leaves

Reviews

10,551 (™ 13%
Wappa Baby
O76% w44 B46
4our Kiddies
Q74% 24 D44
Safety 1st
QO73% 941 @41
Suniry
O56% 932 B4
GRENFU
O72% 938 @44
HomeBrella
O72% w41 @44
CLYMENE
Q77% 945 B46
SPISPI
O72% 937 Ba44
Vmaisi
069% 1939 @45
Babepai
Q75% T34 ® 45

Difference

1197

Sentiment

72

™ 4%

Reviews star rating

™ 6%

™ 5%

™ 5%

™ 3%

™ 2%

™ 2%

™ 2%

™ 2%

™ 2%

™ 2%

room for stronger, more consistent players to stand out.

Reviews

670

532

491

316

265

234

224

214

214

203
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JUVENILE SAFETY REPORT

Child-Proofing: Wins & Fails

Child-proofing kits win on ease and basic safety, but fail when core security
mechanisms break down.

- 5 star reviews are driven by ease of use (25%) and perceived safety (10%)

« However, 1-2 star reviews are dominated by core failure points: locking mechanism
(21%) and adhesiveness (19%)

- Additional negatives around age appropriateness (17%) and material/lifespan
reinforce inconsistent real-world performance

Star Rating Drivers

Drivers of Positive & Negative Reviews Star Ratings

Drivers of 5 star ratings

Ease of use I —  25%
Safety NN 10%

Pet Appropriate IS 6%
Drivers of 1-2 star ratings

Locking Mechanism T 21%
Adhesiveness TS 19%
Age Appropriate I 17 %
Material I %

Life Span D 6%

® Overrepresentation in 5 star reviews @ Overrepresentation in 1-2 star reviews

In a safety-first category, ease of use is only a baseline. Brands must ensure reliable,
tamper-proof performance (locks, adhesion).

Failures in these core mechanisms directly erode trust, as consumers expect products
to consistently prevent access, not just be easy to install.
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JUVENILE SAFETY REPORT

Child-Proofing Kits: Ease Of Use Is
Not Enough

Child-proofing kits are easy to use and broadly effective, but failures in core security
mechanisms undermine trust in safety.

. Positive sentiment is led by usability and basic effectiveness: ease of use (22%),
durability (12%), value (12%)

- However, critical safety components underperform vs. expectations: locking
mechanism (17%) and adhesiveness (12%) are top unmet needs

- Additional friction in fit, materials, and lifespan (under-indexing sentiment) signals
inconsistent real-world performance

Met/Unmet Needs

Shows met vs. unmet topics with share of voice for gap analysis

Met Topics ™ SoD Unmet Topics  (® SoD
Ease of use 22% Locking. 17%
Mechanism
Durability 12% _ Adhesiveness  12%
money
Safety 0% _ Materia 4%
Appropriate
Design 5% - Life Span 2% _
| |

In a safety-critical category, ease of use is not enough. Brands must ensure fail-proof
security (locks, adhesion) that consistently performs over time.

Any breakdown in these core mechanisms directly erodes parental trust, as the
product’s primary role is to prevent harm, not just simplify setup.
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JUVENILE SAFETY REPORT

Top 3 Products — Over Index On Consumer
Sentiment For All Night Lights

The following products are discussed with above-average sentiment in the sub category

and as delivering on consumer needs for the sub-category.

safety It

HFengQ

NiceTCU

Safety Ist Electrical Outlet Baby Proof Covers,
Secure Outlet Plugs.

Y 4.6

¥ 86%

HFengQ 2Pack Child Proof Refrigerator
Lock,Fridge Locks for Kids with Sticky
Adhesive Pads,Baby Safety Locks for Fridges,
Cabinets, Drawers, Double Doors and More.

¥ 79%

¥ 4.0

NiceTCU 5-Pack Child Proof Refrigerator Lock
with 3M Adhesive, Baby Child Safety Cabinet
Locks, Kids Safety Fridge Locks for Oven
Drawers Freezer Door Latches- White.

¥ 4.3

¥ 80%

It can. help you

Different types of refrigerators can be used

Consumer Summary

« Consumers consistently praise the
affordable pricing and excellent value,
noting you receive a large quantity for a
low cost (85%) ["great price for so many
outlet covers']

+ Product delivers effective safety
protection at an inexpensive price point
(25%) ["inexpensive, no-brainer safety
products that quietly does its job’]

i1

The price is perfect ! Definitely budget
friendly and it actually works , it
sometimes hard for me to take out so you
know it works when an adult can't take it
out. It's Easy to put on and safe for sure !
It's plastic and it durable

Consumer Summary

« Strong adhesive performance when
properly applied (65%) ["the adhesive
is insanely strong’]

+ Maintains bond over extended use
(20%) ['multiple uses daily for months,
and they're still in perfect condition’]

i1

These child safety locks are an excellent
choice. | use them on my refrigerators,
and they effectively keep my toddler out.
They're sturdy, easy to install, and give me
peace of mind knowing that curious little
hands can't get into places they shouldn't.
| highly recommend them for anyone with
young kids at home.

Consumer Summary

« Easy to operate for adults while
preventing access (25%) ["child locks
that let you open up with one hand -
perfect!’]

- Effective for securing refrigerators and
freezers (20%) ['works great on locking
pull out freezers']

i1

Loved this thing until my kids figured out
that if they pull hard enough, it'll just come
unlocked. When my toddlers found out
how to open the fridge, we had to find a
way to keep them from opening it and
hurting themselves. The sticker on this is
super strong. Going on a year with my kids
pulling, yanking, tugging on it and it's still
there.
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Child-Proofing: Opportunities Vs.

Threats

Consumers perceive the NiceTCU

Child Proof Refrigerator Lock as secure
and effective at its core function, with the
locking mechanism standing out as a key
strength. However, challenges with
adhesiveness and ease of use create
friction in setup and everyday use. As a
result, it is seen as reliable in principle, but
inconsistent in delivering a seamless,
trustworthy experience.

Consumers see the Safety Ist product as
safe, well-fitting, and good value for
money, delivering reliably on its core
purpose. However, weaker performance in
adhesion and ease of use creates friction
in setup and consistency. As a result, it is
viewed as a dependable and affordable
option, but not the most seamless or
refined user experience.

Consumers see the HFengQ Child Proof
Refrigerator Lock as easy to install and
effective, with strong adhesion and locking
performance driving confidence in security.
However, weaker perceptions of safety,
quality, and value create hesitation around
overall reliability. As a result, it is viewed as a
functional and convenient solution, but not
fully trusted for critical child safety needs.
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Final Takeaways

Functionality is no longer a Trust is built (and broken) in the
differentiator. details.

Consistency is consumers expect Locking mechanisms, adhesion,
products to work, but reward those battery life, and materials—often
that work reliably over time and in small features—drive the biggest
criticalmoments. perception shifts.

Negative experiences carry High ratings can still reveal hidden
disproportionate weight. consumer pdin points.

In safety categories, a single failure Even top-performing products show
doesn't just disappoint; it hidden friction points that only
undermines confidence in the entire emerge through deeper analysis.
product.

Considerations for Brands

« Are you optimizing for first-use experience or long-term reliability?

« Do you know which features are quietly eroding trust, even if ratings look strong?

« Are your improvements aligned to what consumers talk about most or what
matters most?

« How quickly can you identify and act on emerging dissatisfaction signals before
they scale?
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About Revuze

Revuze empowers brands with next-step As the only solution providing brand
actions, and is at the forefront of delivering and category-level verified buyer
cutting-edge Al-powered, actionable data, Revuze helps organizations
consumer insights and VoC solutions. The transform online feedback across all
Revuze Action Hulbs revolutionize how sources into true, actionable insights
businesses leverage data to drive success to make informed data-supported
in the digital landscape. decisions and lead categories.
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